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23/24 SEASON PROGRAM BOOK 
ADVERTISING OPPORTUNITIES
Expand your business’s visibility and reach through the 
offi cial guide to UMS performances!  Advertising in the 
UMS Season Program Book puts your business in the 
hands of an educated and engaged audience. It’s also an 
investment in the creative, artistic, and cultural vibrancy of 
our region.

SIZES & RATES
1.    Full Page — $5,250
       5"w x 8"h 
2.   Half Page Horizontal — $2,850
       5"w x 3.75"h
3.   Half Page Vertical — $2,850
       2.375"w x 8"h
4.   Quarter Page — $1,750
       2.375"w x 3.875"h
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UMS AUDIENCE

Readership: 
60,000+

Distribution: 
42+ performances

Audience Demographics:
16%    18-24 
34%   25-44 
34%   45-64

70% live in Washtenaw County; 
An additional 16% travel from 
Oakland, Wayne, or Livingston 
Counties

80% report having attained at 
least a bachelor’s degree

47% report household incomes 
of greater than $100,000

65% report one or more 
University of Michigan affi liations

NOTE:  All rates include full color. 
10% discount offered when full payment received by September 15.
10% non-profi t discount.
Discounts may not be combined.
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stops of the violin enliven the fifth 
and last variations, leading into the 
coda that recapitulates motives heard 
separately in some of the earlier 
episodes. (German musicologist 
Helga Lühning has pointed out that 
one of Beethoven’s shorter piano 
works, the Bagatelle Op. 119, No. 2, 
is so close to this movement that 
it could almost qualify as another 
variation on the same theme. Despite 
its high opus number, this bagatelle 
was actually written as early as the 
1790s.)

The third movement is not quite 
the graceful “minuet” its designation 
in the score would suggest — but 
it is not a playful scherzo either. Its 
main theme is related to the agitated 
motive from the first movement, but 
it is put in even sharper relief here. 
In the trio, the tonality changes 
from minor to major and the mood 
brightens up accordingly. The fast 
runs of the piano alternate with a 
simple but engaging melody in the 
cello.

High drama returns in the finale, 
significantly marked “Prestissimo.” 
After a few introductory measures 
that function as a musical “curtain,” 
the violin intones a main theme full of 
nervous tension. Its insistent minor 
thirds are subsequently developed 
in an almost maniacal fashion; a 
more relaxed second theme brings 
only temporary calm. The movement 
ends with a most astonishing coda. 
For the first time, Beethoven used 
a strategy to which he would often 
return in his later works: just when 
one would expect the music to settle 
down in the home tonality, a surprise 
modulation sends the harmony off 
into very distant regions. In this 

instance, Beethoven resolved this 
last-minute complication only to 
make another unheard-of move. 
He modulated into C Major without 
resolving any of the dramatic 
tensions: the soft C-Major scales of 
the piano against the quarter-notes 
of the string instruments, repeated 
ostinato (without any changes), end 
the work on an oddly mysterious note.

Beethoven himself thought 
particularly highly of this early 
work of his. More than 20 years 
later he returned to it and made an 
arrangement for string quintet, which 
he published in 1819 as Op. 104.

Drs. Henry Paulson and Andrew Lieberman 
have formed a unique coalition of more than 
50 clinicians and scientists studying protein-
folding disorders as a group, which holds the 
promise to establish new ways to prevent 
and treat these devastating conditions.

UNLOCKING THE MYSTERIES OF ALZHEIMER’S 
AND OTHER MAJOR DISEASES



FILE SPECIFICATIONS
All program book ads are full-color 
with no bleeds. Preferred file 
format is a high resolution PDF file. 

ACCEPTABLE 
FORMATS
Adobe InDesign, provided all 
images and fonts are included in 
package; 

Adobe Photoshop and Illustrator 
(CS3 or earlier), provided: all fonts 
are embedded or outlined, all 
images are 300 dpi and files are 
CMYK; or

High-resolution (300 dpi or 
greater) EPS, TIFF or JPEG files 
(CMYK).

UNACCEPTABLE 
FORMATS
We cannot accept ads created in 
the following programs: Microsoft 
Word, PowerPoint, Pagemaker, 
Corel Draw, nor can we use PDF 
files created from those programs. 
See above for acceptable file 
formats.

SUBMISSION
Please submit digital files via 
e-mail to ralesko@umich.edu  
by July 25, 2023. 

 

Name of Business:        

         

Phone:          

E-mail:          

Billing Address:        

Authorized Signature:         

Date:          

Print Name:         

Title:          

Name on Card:          

Card Number:                              

Expiration Date:         

UMS 23/24 PROGRAM BOOK ADVERTISING

CONTACT INFORMATION

QUESTIONS?  
Contact Rachelle Michelon, UMS Associate Director of Development for 
Annual Giving, at 734-647-1175 or ralesko@umich.edu.

 Full Page $5,250

 Half Page Horizontal $2,850

 Half Page Vertical $2,850

 Quarter Page $1,750

SELECT AD SIZE
 Check Enclosed

 Visa

 American Express

 MasterCard

 Discover

PAYMENT OPTIONS

UMS

Attn: Program Book Advertising

881 N. University Ave.

Ann Arbor, MI 48109-1011

Phone: 734-647-1175

E-mail: ralesko@umich.edu

E-MAIL OR MAIL TO:

NOTE: 10% discount offered if ad is paid in full by September 15, 2023. 10% 
discount offered for non-profit organizations. Discounts may not be combined. 



Supporting the 23/24 UMS Season 
ensures we can continue to bring the best 

performing artists from around 
the world to Southeast Michigan— 

connecting audiences of all ages and artists 
in uncommon and engaging experiences 

that inspire and enrich the creative, cultural, 
and economic vibrancy of our region.

UNIVERSITY MUSICAL SOCIETY 

881 NORTH UNIVERSITY AVENUE,  ANN ABOR, MI  48109-1011

UMS.ORG  |  734-764-8489


